[image: wordback.jpg][image: wordback.png]
[image: wordback.jpg][image: wordback.png]
ENG 201H Module 8
[bookmark: _GoBack]
Milestone 4: Social Media Campaign Proposal and Action Plan

CREATE YOUR OWN SOCIAL MEDIA CAMPAIGN!

Instructions: Save this document on your own computer. Type into each box and expand it as needed for the length of your response. Answer thoroughly!


	Part 1: Campaign Proposal

Start outlining the components of your final project here. 
You will explain each choice in greater detail and polished prose for your final project.


	Headline: What is the “headline” of your campaign? What phrase or hashtag will you use? Why those words? 







	Message: What is the subtext of the campaign? In other words, what messages are you communicating by the headline? 








	Purpose: What is the goal of your social media campaign? Examples: to increase awareness, to change people’s mindsets, to raise money for an organization, to get people to volunteer, etc. Be specific and concrete.







	Audience: With whom is your campaign designed to communicate? Why?










	Platform: What social media platform will you be using for your campaign? Why did you choose that platform? How does the platform you chose connect you to your intended audience?







	Approach: What exactly will you do in this campaign? Will you use videos, photos, music, or other media? Will you engage other social media personalities or integrate existing organizations in your campaign? Is there a physical or site-specific component to your project? Be specific and detailed!









	Research and Rationale: What is your rationale for your campaign design? How does the design of your project reflect your research?









	Theme of Civic Engagement: In which area of civic engagement does this campaign best fit: Associating, Serving, Giving, or Leading? Why?












Next, break your project up into action steps… (see next page)



	Part 2: Action Plan

Break your project up into “action items” and make a schedule for their completion. 
· What steps do you need to take over the next two weeks to put your plan into action? 
· What resources (technology, individuals, etc.) will you need to complete each step?
· What is your personal deadline for each step?







	ACTION ITEMS:
	RESOURCES
NEEDED:
	COMPLETION DEADLINE:

	




	
	

	




	
	

	




	
	

	




	
	

	




	
	

	




	
	

	




	
	

	




	
	

	




	
	



	Part 3: Mid-Project Reflection



	What aspect of your project are you most excited about? Why?
	







	What challenge(s) do you anticipate? Is there anything you might need to change about your action plan to make your project feasible?

	

	What kind of support do you need from your classmate(s) as you create your campaign?



	

	What kind of support do you need from your instructor as you create your campaign?


	




· Once you submit Milestone 4 (this document), immediately begin putting your plan into action. 
Have fun changing the world!
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